Job Description
			
Post:		Digital Marketing Officer

Location:		Hartlepool and Middlesbrough 

Line Manager:		Marketing Insights Manager

Directorate:		Marketing & Recruitment 

JOB PURPOSE:
The Digital Marketing Officer is responsible for managing and developing The Northern School of Art's social media presence and digital content activity to support student recruitment, engagement and brand awareness.
The postholder will create engaging, audience-focused content across digital platforms, working closely with students, academic departments and colleagues across the School to showcase student life, creative practice and institutional achievements.
MAIN DUTIES & RESPONSIBILITIES:

 Social Media Management
1. Lead the day-to-day management of the School's social media channels, including content planning, publishing and community engagement.
2. Develop engaging social media content that supports recruitment, outreach, student engagement and brand awareness objectives.
3. Monitor audience engagement, conversations and platform activity, responding appropriately and escalating issues where required.
4. Identify opportunities to grow audiences, increase engagement and improve performance across digital channels.
5. Keep up to date with platform developments, trends and emerging opportunities.

Digital Content Creation
6. Create engaging digital content including short-form video, photography, graphics, stories, reels and platform-specific content.
7. Capture content at events, exhibitions, performances, outreach activity, open days, applicant events and other institutional activities.
8. Work with students to develop authentic user-generated content, ambassador activity and digital storytelling opportunities.
9. Collaborate with academic departments to showcase student work, projects, achievements and creative practice.
10. Repurpose content across multiple digital platforms to maximise reach and engagement.

Applicant Engagement and Recruitment
11. Work closely with the Student Recruitment Team to create content that supports prospective students throughout the recruitment journey.
12. Develop content for enquiry, applicant, offer-holder and enrolment audiences.
13. Support applicant conversion campaigns through social media and digital engagement activity.
14. Produce content that promotes student experience, facilities, opportunities and graduate outcomes.

Digital Content and SEO Support
15. Support the creation of website, campaign and digital content that enhances engagement and search visibility.
16. Work collaboratively with colleagues to ensure content supports SEO objectives and wider marketing priorities.
17. Ensure all digital content reflects the School's tone of voice, accessibility requirements and brand standards.

Campaign Delivery and Collaboration
18. Support the delivery of integrated marketing campaigns through organic digital activity.
19. Work collaboratively with colleagues across marketing, recruitment, communications and web development to maximise campaign performance.
20. Contribute ideas and content that support both FE and HE recruitment objectives.

Performance and Reporting
21. Monitor social media and content performance using relevant analytics tools.
22. Evaluate content effectiveness and make recommendations for improvement based on audience behaviour and engagement.
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All staff members are responsible for safeguarding children and adhering to the principles and guidelines outlined in the Keeping Children Safe in Education framework.

GENERAL DUTIES:

· Ensure other members of the team have information to cover effectively for you in your absence.

· To engage in professional development and networking to ensure that professional, and strategic contributions are up-to-date.

· Ensure that the Corporation’s Health & Safety Policy is adhered to at all times and take responsibility for general health and safety housekeeping within your work area.

· Participate actively in the performance management scheme, agreeing objectives, attending reviews and undertaking professional development as required.

· Ensure that the Corporation’s Equality and Diversity policy is adhered to at all times and tackle or report discrimination and harassment wherever it occurs.

· Ensure the safeguarding of learners at all times and report any potential issues without delay.

· All employees are expected to be fully committed to policies/processes on equality, diversity, safeguarding and the Prevent Agenda.

· Any other duties commensurate with the nature and level of the post, as directed by the Marketing Insights Manager, the Head of Marketing & Recruitment or the Principal.

· This list is not exhaustive and is only an indication of responsibilities.

SAFEGUARDING
 
We are committed to safeguarding and protecting the welfare of children and expect all staff and volunteers to share this commitment.  A Disclosure and Barring Service Certificate will be required for all posts. This post will be subject to enhanced checks as part of our Prevent Duty.

EQUALITY, EQUITY, DIVERSITY AND INCLUSION

At The Northern School of Art, we want all of our employees to feel included bringing their passion, creativity and individuality to work. We value all cultures, backgrounds and experiences, and we truly believe that diversity drives innovation. 
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		Job Description
Person Specification – Digital Content Officer
	Specification, whether essential or desirable and where the specification will be assessed.
	Essential
	Desirable
	Application form / CV
	Interview / Selection test
	References

	Qualifications
	
	
	
	
	

	
	
	
	
	
	

	5 GCSEs at Grade C/4 or above (or equivalent), including English and Maths
	Y
	
	Y
	
	

	Evidence of continuing professional development and regular updating of skills
	Y
	
	Y
	Y
	

	GCE A Level or equivalent
	
	Y
	Y
	
	

	Degree or professional qualification in Marketing, Digital Marketing, Media, Communications, Creative Content or related discipline
	
	Y
	Y
	
	

	Experience
	
	
	
	
	

	Experience of managing social media channels in a professional environment
	Y
	
	Y
	Y
	Y

	Experience of creating engaging digital content across multiple platforms
	Y
	
	Y
	Y
	Y

	Experience of planning, scheduling and publishing content across social media channels
	Y
	
	Y
	Y
	

	Experience of using social media analytics and reporting tools
	Y
	
	Y
	Y
	

	Experience of photography, video creation and platform-specific content production
	Y
	
	Y
	Y
	

	Experience of managing multiple projects and delivering work to deadlines
	Y
	
	Y
	Y
	Y

	Experience of supporting marketing campaigns or student recruitment activity
	
	Y
	Y
	Y
	

	Experience of developing user-generated content or ambassador programmes
	
	Y
	Y
	Y
	

	Experience of website content management systems
	
	Y
	Y
	Y
	

	Experience of SEO and content marketing activity
	
	Y
	Y
	Y
	

	
	
	
	
	
	

	Knowledge, skills and abilities
	
	
	
	
	

	Strong understanding of social media platforms and emerging digital trends
	Y
	
	Y
	Y
	

	Excellent content creation skills including copywriting, photography and short-form video
	Y
	
	Y
	Y
	

	Strong written and verbal communication skills
	Y
	
	Y
	Y
	Y

	Ability to create engaging content for different audiences and platforms
	Y
	
	Y
	Y
	

	Understanding of audience engagement and online community management
	Y
	
	Y
	Y
	

	Ability to interpret digital performance data and make recommendations for improvement
	Y
	
	Y
	Y
	

	Excellent organisational and time-management skills
	Y
	
	Y
	Y
	

	Ability to work independently and on own initiative
	Y
	
	Y
	Y
	Y

	Strong IT skills including Microsoft Office applications
	Y
	
	Y
	Y
	

	Knowledge of social media management and scheduling tools
	
	Y
	Y
	Y
	

	Understanding of SEO principles and digital content optimisation
	
	Y
	Y
	Y
	

	Knowledge of the student recruitment journey and applicant engagement
	
	Y
	Y
	Y
	

	Knowledge of the creative education sector and/or creative industries
	
	Y
	Y
	Y
	

	
	
	
	
	
	

	Other Requirements

	
	
	
	
	

	Access to own transport and/or ability to travel between campuses and external venues
	Y
	
	Y
	
	

	Willingness to work flexibly including occasional evenings and weekends
	Y
	
	Y
	Y
	

	Ability to maintain confidentiality of information
	Y
	
	Y
	Y
	Y

	Commitment to safeguarding, equality, diversity and inclusion
	Y
	
	Y
	Y
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